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Students in the Psychology Pool

• 44 Total Students

– Aged between 18 and 22

– 5 Male

– 39 Female

• 3 pictures of models of various races and 

physiques

• 3 different pictures of sunsets

• The State Self – Esteem Scale (Heatherton, & 

Polivy, (1991)  

– 20 questions were asked from the scale

• Participants were randomly assigned to either 

the experimental group or the control group.

• Participants in the experimental group were 

asked to look at the independent variable which 

is a picture of a male and a female model;.

• The participants then were asked to respond to 

the 20 statements on the State Self-Esteem 

Scale provided. 

• Participants in the control group viewed an 

image of a sunset and were asked to respond to 

the same 20 statements on the State Self-

Esteem scale.

The images were randomly assigned to participants. 

IV: A photo of a male and female model.

DV: Self-Esteem. 
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Hypothesis

Exposure to  male and female models will cause 

participants to score lower on the state self-esteem 

scale.  Exposure to control images will cause 

participant’s self-esteem to remain relatively 

constant. 

• Social media sites allow people to interact/engage 

with people whom they may not have had the 

opportunity to engage with before. 

• Social comparison that social media often creates 

can lead users to question self-worth of themselves 

and others. 

• Social media allows users to manipulate their self-

appearance to please their audience.

o It is essential to determine how social media 

influences one's self-esteem. 

• The use of social media sites is often associated 

with lower self-esteem

o Social media promotes users to continuously 

compare themselves to the ideal images that 

others use on social media (Errasti, Amigo, & 

Villadangos, 2017). 

• An individual’s long-lasting low self-esteem 

contributes to their depression whether it’s current, 

remitted, recovered or comorbid depression (Tujil et 

al., 2018). 

• Having access to multiple sites presents the 

potential for one’s images to be displayed for a 

large audience which may carry over offline 

(Choukas-Bradley, Nesi, Widman & Higgens, 

2019). 

• Self-esteem levels are related to active text/visual 

based social contributions on social media 

platforms (Cingel, Olson, 2018).

• Long-term exposure to the negative effects of self-

esteem can be damaging to a person’s mental well-

being. 

• In this study, photos of male/female models and 

representative of images typically seen on social 

media platforms are used in an attempt to see 

how the pictures effected users self-esteem.

• The control group scored significantly higher than 

the experimental group on the state self-esteem 

scale, supporting our hypothesis. Because of this, 

we can conclude that social media does have an 

affect on self-esteem.

• This study supports the findings of previous 

research, like by Choukas-Bradley et al. (2019), 

but the present study also includes males. 

Current findings suggest social media has similar 

affects on self-esteem to males as it does 

females.

• One limitation of this study is the small sample 

size, making the results only relevant  to 

University of Wisconsin – Green Bay 

undergraduates. 

• Another limitation is that the results could seem 

biased because the survey given provides only 

self-reports.

• Future research needs to be done to expand the 

age range outside of young adults to examine 

social media’s affects on younger and older 

people also. 

Participants

3.1

3.2

3.3

3.4

3.5

3.6

3.7

Experimental Control

A
ve

ra
g

e 
S

el
f-

E
st

ee
m

 S
co

re

Experimental vs Control 
Groups

State Self-Esteem

• The Sig. (2-tailed) value in our results 

is .04. This value is less than .05. 

• There is a statistically significant 

difference between the Mean self-

esteem of participants in the 

experimental and control group.

• Results showed a df value of 42. 

• Mean for the control group was 

greater than the Mean for the 

experimental group.

• Participants in the control group 

showed higher self-esteem than those 

in the experimental group. 

• This study observed  participants who 

viewed images of models or sunsets 

and  how these images affected the 

participants self-esteem.
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