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Campaign #1



Campaign #1- Merchandise Fundraiser



Campaign #1- Fundraiser
My Organization will be selling shirts, hoodies, 
and even stickers as a fundraiser for the 
organization. All profits will go directly into 
research and resources for our educational 
programs. To do this, I came up with a name for 
my organization and then created a logo that 
will be featured on all merchandise for 
promotion. I then came up with a catch phrase 
“Art Is Education”, and made a design for the 
shirts. These will be promoted through social 
media to gain a following of supporters and 
possibly even ambassadors to promote us.   

Logo & Sticker design



Campaign #1
● Whom- This fundraiser is aimed towards reaching 

people who have an interest in supporting arts 
education in Wisconsin schools. Specifically, arts 
teachers, private arts instructors, and students 
interested in the arts will be intrigued by this 
fundraiser. 

● What- We simply want people to buy our products 
in order to raise money for our organization and to 
spread awareness by people wearing them.

● How- By promotion through social media and more, 
described in the next slide. 



Promotional Tools
Public Relations- These products will be available for purchase at our “staged 
events” aka, educational/informational programs. 

Direct Marketing- People who are already following our organization can 
receive a link to purchase the merchandise through an email or newsletter. 

Advertising- We can promote the website to buy these products through social 
media and internet ads. The products themselves will also be their own 
advertisement once people start wearing/using them. 

Personal Selling- We can target advertise through social media, like Facebook 
or Instagram. This way we can reach a specific arts audience. 



Product, Place, Price
● Although this fundraiser isn’t necessarily unique, I know that T-shirts, 

hoodies, and especially stickers are popular among the student crowd. 
Who doesn’t like showing off something they are passionate about, 
especially if it has a cool design?! 

● The products will be easily accessible through an online website, which is 
now where everyone buys stuff. Additionally, they will be sold at all 
programs our organization holds. 

● Since clothing items are not always the cheapest, we will have other 
options to purchase like stickers. However relating to the clothing, a 
simple T-shirt will be less in price compared to a long sleeve shirt or 
hoodie. There are all options according to what the buyer wants and what 
they are willing to spend. 



Campaign #2



Campaign #2- Informational Programming
For my organization's second campaign there will be a series of informational 
presentations held at schools across Wisconsin that have low funds for the 
arts. These presentations will express why the arts are beneficial to a students 
education by presenting and talking about infographics, facts, and statistics, 
and will increase the audience's knowledge and hopefully support. Afterwards 
there will be a Q&A portion dedicated to answering any questions the 
audience may have. 



Infographic Example

This is an example of an infographic 
we would show in the presentations, 
but specifically with statistics that 
relate to Wisconsin schools and 
residents. 

Carter, Ennis. “NEW! Eagleton Poll Shows Statewide Support for Arts 
Education.” Arts Ed Now, 25 Aug. 2017, 
artsednow.org/new-eagleton-poll-shows-statewide-support-arts-education/.



Campaign #2
Whom- This campaign is aimed towards school board members and anyone 
who has a say in Wisconsin’s schools funding for the arts. These will mostly be 
new relationships to the organization. 

What- Increase the public’s knowledge and support of the importance and 
impact of including the arts in Wisconsin schools curriculum.

How- Presenting the audience with facts and statistics, rather than only 
opinion based information. Promotional tools explained in the next slide. 



Promotional Tools
Public Relations- This educational/informational series is a staged event 
open to the public, however specifically targeted at school district families and 
school board members. 

Direct Marketing- As this is a more formal event, we can direct market 
through postcards and send them to addresses that fall within the certain 
district we are working with at the time. 

Advertising- Posters and signs can be put up around schools and popular 
places in the area, like coffee shops, libraries, etc. 

Personal Selling- These presentations will be directed towards audience 
members who attend. 



Product, Place, Price
● This program is unique because we are going straight to the source, by 

presenting at the schools themselves. Rather than hosting these 
presentations at another location, where it would probably be less likely 
for people to attend. It also follows our mission: Support and promote 
equal arts opportunities for students by educating school districts in 
Wisconsin.

● We will need a budget for technology and research, which will come from 
the money we raise through our merchandise fundraiser. We will not 
charge for attendance to our educational events, but we will accept all 
and any donations after our Q&A portion. 


